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These guidelines have been set for those who are authorized to work with the Second 

Pair of Eyes brand.


Our intent with this guide is not to restrict creativity and innovation: far from it. What 

we strive for is a coordinated, consistent, and effective brand presence in everything 

we create. If we make something, we want to make sure that people know where it 

came from. 





The focus of this guide is to empower you, the creative, with the elements you need to 

create. By utilizing these tools, resources, and adhering to the guidelines within, you’ll 

make things that look like the Second Pair of eyes brand, every time. Please, refer back 

to this guide often. We believe that our style guide is a living document. It should evolve 

over time, just as our brand inevitably will.



Brand Guidelines

Brand Guidelines

Second pair of eyes

Second pair of eyes

Logo & Wordmark

03

Logo & 
Wordmark



Brand Guidelines

Brand Guidelines

Second pair of eyes

Second pair of eyes

Logo & Wordmark

04

Logo Meaning

The eye represent the presence of Second pair of eyes. It 

represents the control and the continual supervision of the 

Marketing team.

Trying to make things different, this represents all the 

different perspectives Second Pair of eyes takes in 

consideration when looking for solutions.

Vision and presence

Perspective
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Logo Clearspace 
& Minimum Size
Clear space, or negative space is the area that surrounds 

the logo that is completely clear of any other graphical 

element. Clear space helps the logo stand out from the 

rest of the elements on the page and ensures legibility, 

even at small sizes.  

At a minimum, there should be clear space equal to the 

width of the S on all four sides of the logo. But in general, 

the more clear or negative space around the logo, the 

better. 



Using an element from the logo as an unit of 

measurement ensures enough clear space as the logo 

changes in size.  

To ensure legibility across print and digital applications 

the logo should never be smaller than 32 pixels tall.

7/3x 7/3x3/2x1x 7/3x



Brand Guidelines

Brand Guidelines

Second pair of eyes

Second pair of eyes

Logo & Wordmark

06

Symbol 
Clearspace & 
Minimum Size
At a minimum, there should be clear space equal to the 

width of the smallest circle of the logo on all four sides of 

the logo. But in general, the more clear or negative space 

around the logo, the better. 



Using an element from the logo as an unit of 

measurement ensures enough clear space as the logo 

changes in size.  

To ensure legibility across print and digital applications 

the logo should never be smaller than 32 pixels tall. 1x1x

32x

1x
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Logo colors
Each brand logo lockup has several colorvariations for 

use on different backgroundtypes, tones, and colors.



When in doubt, use the most legible version ofthe logo for 

the available background.



For printed executions, special care should begiven to 

ensure logo legibility on the finalmedia or material used.

SPOE white and black logo on 
neutrals.

SPOE white logo on primary 
and secondary colors.

SPOE primary and secondary 
colors on their respective 
tertiary colors.

01

02

03
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Primary colors
The proper use of color is essential to effective brand 

recognition. Our brand primary color should always be 

accurately represented. 



We like our brand colors used without modification, but 

some situations require the use of color shades, 

especially on the web. For example, when a user moves 

hover a button on our web site, using a shade change can 

help confirm their action.

Orange

HEX: FF642C

RGB: 255, 100, 44

HSB: 16, 83, 100

Coral

HEX: FA7C4E

RGB: 250, 124, 78

HSB: 16, 69, 98

Dark Salmon

HEX: F29D7E

RGB: 242, 157, 126

HSB: 16, 48, 95

Deep Peach

HEX: F8B69E

RGB: 248, 182, 158

HSB: 16, 36, 97

Orange - Pink

HEX: F5D0C2

RGB: 245, 208, 194

HSB: 16, 21, 96
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Secondary colors
While the brand should mostfrequently use the primary 

blue color, theseadditional secondary colors can be


used forother executions that require a different 

emotional approach.

Maximum Blue Green

HEX: 25DBB7

RGB: 37, 219, 183

HSB: 168, 83, 86

Cyan Cornflower Blue

HEX: 2C92C6

RGB: 44, 146, 198

HSB: 200, 78, 78
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Tertiary colors
The brand can use these tertiary colors in certain 

combinations with the related primary and secondary 

colors to achieve a playful look when needed.


Refer to the “Logo colors” page for detailed instructions 

on the specific matches.

Coldmetal

HEX: 293338

RGB: 41, 51, 56

HSB: 27, 9, 0, 78

Outer Space

HEX: 293C38

RGB: 41, 60, 56

HSB: 167, 32, 24

Jacko Bean

HEX: 3D352D

RGB: 61, 53, 45

HSB: 30, 26, 24
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Neutrals
And for the neutral colors, I let you find how to use them

Cultured

HEX: F6F5F4

RGB: 246, 245, 244

HSB: 30, 1, 96

Dark Jungle Green

HEX: 1A201F

RGB: 26, 32, 31

HSB: 170, 19, 13

Davy's Grey

HEX: 555B5A

RGB: 85, 91, 90

HSB: 170, 7, 36

Spanish Gray

HEX: 969999

RGB: 150, 153, 153

HSB: 180, 2, 60

Pale Silver

HEX: CDC3BA

RGB: 205, 195, 186

HSB: 28, 9, 80

Platinum

HEX: EDE6E0

RGB: 237, 230, 224

HSB: 28, 5, 93



Brand Guidelines

Brand Guidelines

Second pair of eyes

Second pair of eyes

Typography System

13

Typography 

System
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Sympathizing 
would fix Quaker 
objectives So The 
five boxing 
wizards jump 
quickly
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Main Typeface
Human Sans is a humanist sans serif font created as an 

experiment to show how much a simple substitution of a 

small set of characters could change a font's nature. This 

typeface perfectly represents the core of Second Pair of 

Eyes, it shows how a small change can create a big 

impact.

Human 
Sans
ABCabc

ABCabc

ABCabc

ABCabc

abcdefghijklmnopqrstuvwxyzabcdefghi
jklmnopqrstuvwxyz012356789

abcdefghijklmnopqrstuvwxyzabcdefghijkl
mnopqrstuvwxyz012356789

abcdefghijklmnopqrstuvwxyzabcdefghij
klmnopqrstuvwxyz012356789

abcdefghijklmnopqrstuvwxyzabcdefghijkl
mnopqrstuvwxyz012356789

Black

Medium

Bold

Italic

Weight

Font size

Line Height

Color

Letter spacing

Weight

Font size

Line Height

Color

Letter spacing

Black

48 px, 32 px

1.2 of size

#1A201F

0 px

Medium

18 px, 16 px

1.5 of size

#555B5A

0 px

Heading

Body
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Alternative
Figtree is free and open source: As such, neither


paid licenses nor accreditation are required for


use. Download it free from Google Fonts.
Figtree
ABCabc

ABCabc

ABCabc

ABCabc

abcdefghijklmnopqrstuvwxyzabcdefghij
klmnopqrstuvwxyz012356789

abcdefghijklmnopqrstuvwxyzabcdefghijkl
mnopqrstuvwxyz012356789

abcdefghijklmnopqrstuvwxyzabcdefghijk
lmnopqrstuvwxyz012356789

abcdefghijklmnopqrstuvwxyzabcdefghijkl
mnopqrstuvwxyz012356789

Black

Medium

Bold

Italic
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Graphics & 
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Distortion
This represent a sort of distortion visible by the eyes. We 

use a light versions on backgrounds.
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hillside
This hill represent an evolution and can be used for 

transitions between different colors or as a line.
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New perception
This a an upscale version of the logo. It can be used at 

different scale depending on the goal, but it fits best on 

marketing elements like posters, banners and posts.
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Meet Daniel, the visionary marketing strategist and 

educator behind Second Pair of Eyes. With a wealth of 

hands-on experience and a talent for driving impressive 

results.

Contact Us


